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What is Pay-Per-Call Marketing?

Pay-per-call marketing is a way to earn money online by connecting potential customers
with businesses through phone calls. Instead of needing to sell products directly

to consumers, you get paid every time someone calls a company after seeing your
advertisement.

Here’s how it works:

You create ads that get people interested in services like insurance, solar panels, or debt
help

When someone clicks your ad and calls the company

You get paid anywhere from $20 to $200 per phone call

You don't need to sell anything - just get them to make the call

The beauty of this model is its simplicity and effectiveness. When people are genuinely
interested in a service, they're willing to pick up the phone and call to learn more. For
businesses, these phone calls represent high-quality leads because the person has already
shown enough interest to take action. The companies know that a certain percentage of

these callers will become paying customers, making each phone call valuable enough to
pay substantial commissions for.
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Why This Works Better
Than Traditional Sales

The fundamental advantage of pay-per-call over traditional affiliate marketing lies in
where it sits in the customer journey. Getting someone to call is significantly easier than
convincing them to immediately purchase a product or service.

Key Advantages:

Easier conversions: Getting someone to call vs. getting them to buy

No refund issues: You get paid for qualified calls regardless of final purchase decisions
Faster payments: Much quicker than waiting for traditional affiliate commissions
Higher payouts: Companies can afford to pay more because phone calls convert better
Less competition: Fewer people doing this compared to traditional affiliate marketing
Traditional affiliate marketing often involves long sales funnels, complicated follow-up
sequences, and dealing with refunds when customers change their minds. With pay-per-
call, you're simply connecting interested people with businesses that can help them. Once

that phone call happens and meets quality standards, you get paid regardless of whether
the person ultimately decides to purchase.
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Understanding Why
Companies Pay So Much

The reason companies are willing to pay $50, $100, or even $200 for a single phone call comes
down to their unit economics. These aren’t small businesses trying to stretch every dollar

- many are billion-dollar enterprises with sophisticated marketing departments who know
exactly what a qualified lead is worth.

Example: Debt Consolidation Company

Average customer value: $5,000

Conversion rate: 1in 10 qualified calls

Cost to acquire customer: $2,000 (paying $200 per call x 10 calls)

Profit per customer: $3,000

Industries That Pay Well:

Health Insurance: $10-35 per call (experienced marketers can earn more)

Debt Consolidation: $20-50+ per call (up to $200 for top performers with proven track
records)

Solar Panel Installation: $15-40+ per call
Home Services (roofing, HVAC): $10-30+ per call
Legal Services: $25-50+ per call

Note: Higher payouts typically come after you've proven your ability to deliver quality traffic
consistently. Companies start with standard rates and increase them for reliable partners.

This creates a sustainable business model rather than something that depends on exploiting a
temporary loophole. As long as businesses need customers and people need services, there

will be value in connecting the two through phone calls.
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Antonio’s Case Study

His Background:

Started in Brazil trying various online methods
Worked as freelancer and media buyer for clients
Eventually got job at advertising agency

Discovered pay-per-call and found his breakthrough

The Turning Point:

His most important realization came while working for an advertising agency where he
was managing campaigns that generated over $100,000 per day in profit for his boss,
while receiving only a small fraction as an employee. This taught him the crucial difference
between having skills and applying those skills for your own benefit.

Key Results:

Generated over $220 million total (80% for clients, 20% for himself)

Former boss was making $100,000+ per day profit from Antonio’s work

Now runs his own campaigns and teaches others

The shift from employee to entrepreneur highlighted an important principle: when you're
spending other people’s money, there's less urgency than when every dollar at risk is your

own. Antonio found his results improved dramatically when he started investing his own
money because the stakes became personal.
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The Testing Framework That Works

Antonio’s Testing Approach:

Images: Test 10 different images per niche on average

Copy: Test 3 different text variations per campaign

Budget: Start with $10-20 tests instead of $100+ tests
Framework-based: Use proven patterns rather than random guessing

Data-driven: Track everything and make decisions based on results

Why This Works:

The testing process in pay-per-call has a significant advantage: the feedback loop is much
faster and less expensive. Instead of needing $100+ to get meaningful data, you can often
get useful feedback with just $10-20 in ad spend.

Example Testing Sequence:

Start: Spend $10, test basic concept

If promising: Spend $20, test variations

If working: Spend $50, optimize further

Scale: $100 — $200 — $500 and beyond

This rapid testing capability is crucial because even experienced marketers can’t predict

what will work. Antonio shared examples of campaigns he was certain would succeed
that failed completely, while others he thought had no chance generated hundreds of

thousands of dollars.
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Getting Started: The Low-Risk Approach

One of the most appealing aspects of pay-per-call marketing is how little money you need
to start testing effectively.

Starting Budget Breakdown:

Total testing budget: $200-500 to start learning

Per test: $10-20 each

Number of tests possible: 10-25 different approaches

¢ Learning timeline: Results visible within days, not weeks

What Each Test Teaches You:
e Which audiences respond to your offers
e What messaging resonates best
e Which traffic sources work for your niche
e How to optimize for better conversion rates
The key is treating these small tests as market research rather than expecting immediate

profitability. Each test teaches you something valuable about your market, even the failed
ones.
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First Steps Checklist:

e []Setaside testing budget you can afford to lose

[ ] Choose one niche to focus on initially

[ ] Learn basic advertising platform (Facebook, Google, etc.)

[ ] Set up proper tracking systems

[ ] Start with smallest possible test budgets

[ ] Document results from every test
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Scaling Successful Campaigns

Once you've identified a campaign generating positive returns, scaling becomes a
systematic process of gradually increasing investment while monitoring key metrics.

Typical Scaling Progression:

—

. Proof of concept: $10 spend — $20 return

2. Small scale: $50 spend — $100 return

3. Medium scale: $200 spend — $400 return

4. Negotiate better rates: Increase payout from $40 to $60 per call

5. Large scale: $1,000+ daily spend with strong profits

Key Scaling Principles:

e Gradual increases: Don't jump from $50 to $500 overnight

e Monitor quality: Ensure call quality remains high as you scale

e Diversify traffic: Don't rely on single traffic source

e Build relationships: Companies prefer reliable, long-term partners
As your campaigns demonstrate consistent profitability at higher volumes, you gain
leverage in negotiations. Businesses are always looking for reliable sources of quality leads,

and if you can prove consistent delivery, they're often willing to increase payouts to secure
your partnership.
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Technical Basics Made Simple

While pay-per-call involves some technical concepts, they're not as complicated as they
initially appear. Understanding basic advertising platforms is like learning new software:
intimidating at first, but manageable once you grasp core concepts.

Facebook Advertising Simplified:

e CBO (Campaign Budget Optimization): Give Facebook $100 total, let them
distribute across your ads for best results

e ABO (Ad Set Budget Optimization): You decide exactly how much each ad gets
($25 here, $50 there, etc.)
What You Need to Learn:
Basic ad platform navigation (Facebook, Google, etc.)
How to set up tracking systems
Understanding of targeting options
Basic copywriting principles

How to analyze campaign data

Important Reality Check:

You don't need to master every technical detail before starting. Basic competency is often
sufficient to begin generating profitable campaigns. Your skills will naturally improve
through practical application.
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Market Opportunity and
Current Conditions

Pay-per-call marketing represents a fundamental shift in how businesses acquire customers rather
than a temporary opportunity. For decades, companies have paid for leads through traditional
channels like Yellow Pages, radio sponsorships, and direct mail. What's happening now is the
migration of this proven model to digital platforms.

Why This Opportunity is Strong:

Digital migration: Traditional businesses moving online advertising budgets
Better targeting: Digital platforms offer more precise audience targeting
Measurable results: Companies can track ROl more accurately

Proven model: Lead generation has worked for decades offline

Growing market: More businesses discovering pay-per-call benefits

Current Market Conditions:

Still developing compared to traditional affiliate marketing

Higher profit margins due to less competition

Big companies actively seeking quality traffic sources

Networks expanding and looking for skilled affiliates

This isn’t about rushing in before something disappears. The underlying business need -
connecting customers with service providers - is permanent. Companies will always need leads,
and people will always need services. The opportunity exists because many traditional businesses

are still learning how to effectively use digital marketing, creating space for skilled marketers to
bridge this gap.

Register for the workshop: nsprofitsys.com/seat


http://nsprofitsys.com/seat

Common Mistakes and
How to Avoid Them

Success in pay-per-call requires maintaining high standards and avoiding shortcuts that
might seem appealing but ultimately damage your business.

Traffic Quality Issues:
* Problem: Sending unqualified traffic to get quick commissions

e Solution: Focus on attracting genuinely interested prospects

e  Why it matters: Companies track call quality and will ban poor performers

Misleading Advertising:
e Problem: Using deceptive ads like “Get your health subsidy” when that's not what'’s offered

e Solution: Ensure your ads accurately represent what the business provides

* Impact: Misaligned traffic won’t convert and could get you banned

Testing Mistakes:
e Problem: Giving up after one or two failed tests

e Solution: Plan for multiple tests and treat failures as learning experiences

e Reality: Most tests fail - that's normal and expected

Budget Management:
* Problem: Betting too much on unproven campaigns
e Solution: Always start small and scale gradually

e Key principle: Never risk money you can't afford to lose
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Building Long-Term Success

The most successful pay-per-call marketers think systematically about building sustainable
businesses rather than just running individual campaigns.
Developing Systems:

e Create templates for different types of advertisements

e Develop processes for testing new markets efficiently

e Build relationships with multiple networks for consistent opportunities

e Document what works to create repeatable processes

Building Expertise:
As you develop experience, you accumulate valuable knowledge about market dynamics,
audience behavior, and optimization techniques. This expertise becomes a competitive
advantage that's difficult for newcomers to replicate quickly.
Scaling Beyond Personal Effort:

¢ Team building: Hire others to manage routine tasks

e System replication: Apply successful methods across multiple campaigns

e Teaching others: Train team members while you focus on strategy

e Network expansion: Work with multiple companies and traffic sources
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Financial Expectations and Reality
While pay-per-call can be highly profitable, approaching it with realistic expectations about
learning curves and initial investment is crucial.
Investment Requirements:
¢ Learning phase: Expect to lose money while developing skills

e Time to profitability: Varies significantly - some people get their first profitable call
within days, others take weeks or months

e Ongoing investment: Need working capital to fund profitable campaigns

e Scaling capital: Bigger profits require bigger ad spends

The Advantage of Pay-Per-Call:
Unlike traditional affiliate marketing where you need to make a complete sale, pay-per-call
lets you see results much faster. Many people generate their first commission within their
first few days of testing because getting someone to call is much easier than getting them
to buy. This quick feedback and early cashflow helps build confidence as you learn and
improve your campaigns.
Success Factors:

e Willingness to invest in learning through testing

e Persistence through initial failures

e Systematic approach to optimization

® Focus on building sustainable systems
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Why This Represents
Genuine Value Creation

Pay-per-call marketing works because it solves real problems for everyone involved:
e Consumers: Get connected with businesses that can help with legitimate needs
e Businesses: Receive qualified prospects actively seeking their services
e Marketers: Get paid for creating valuable connections
This three-way value creation makes the model sustainable long-term. Unlike business
models depending on exploiting information gaps or temporary inefficiencies, pay-per-call
creates genuine value that justifies the commissions paid.
Sustainable Business Principles:
e Focus on quality over quantity in traffic generation
e Build relationships with reputable companies and networks
e Maintain high ethical standards in advertising

e Continuously improve skills and systems

e Think long-term rather than seeking quick profits
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Taking Action: Join the Workshop

The logical next step for anyone interested in learning pay-per-call marketing is attending
Chris's workshop where Antonio will share his complete system. This represents an
opportunity to learn from someone who has actually generated hundreds of millions using
these exact methods.

What You'll Learn:

Complete step-by-step implementation framework
Proven testing strategies that minimize risk

How to identify and work with profitable networks
Scaling techniques for growing successful campaigns
Compliance best practices to protect your business

Advanced optimization methods for maximum profitability

Why This Training is Different:

Real results: Antonio has proven track record with massive success
Current methods: These are actively used techniques, not outdated theory
Complete system: Everything from start to scale, not just pieces

Ongoing support: Access to community of people implementing same methods
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Perfect Timing Benefits:

e Market is still developing with good opportunities

e |ess competition than traditional affiliate marketing

e Companies actively seeking quality traffic sources

e High profit margins still available for skilled practitioners
Whether you ultimately pursue pay-per-call or not, attending the workshop will
provide valuable insights into a significant trend in digital marketing. You'll understand
opportunities that might not be obvious from the outside and gain knowledge that could
benefit any online marketing efforts.
Making the Decision:
The most important factor is approaching this with commitment to learning and realistic
expectations. Pay-per-call marketing isn’t a get-rich-quick scheme, but for those willing to

develop necessary skills and invest in proper learning, it represents a legitimate path to
building a substantial online business.

The workshop provides the roadmap and training. Your success will depend on how well
you implement the strategies and persist through the learning curve that any new skill

requires.
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Your Once-in-a-Lifetime Invitation

This is just the beginning.

The full story—the system, the companies, the step-by-step blueprint— I'll reveal everything
in my exclusive new webinar.

This is your chance to see the "No-Sale” system in action.Your chance to finally break free
from the grind of chasing sales.

Your chance to join the first wave of people already stacking $1K-$5K+ days with this
revolutionary approach.

In this exclusive presentation, you'll discover:

The exact method Antonio used to generate $220 million (and why it's the polar
opposite of traditional internet marketing

e The specific billion-dollar companies that pay $20-$50 per connection (and how to
get approved instantly)

e The simple profit strategy that produces 20-45% conversion rates (while traditional
methods struggle to hit 2%, at best)

e Why this works especially well for people who've failed with affiliate marketing,e-
commerce, Amazon, drop-shipping, and other traditional approaches

* Real case studies and income screenshots from complete beginners hitting $10K+in
their first month

e The step-by-step blueprint for getting started, even with zero experience—and only
$15 in your pocket
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This presentation will never be repeated.
The information is too valuable. The opportunity is too exclusive.
Reserve your seat now.

Because one day soon, you'll look back and say:"That was the moment that everything
changed.”

REGISTER FOR THE EXCLUSIVE WEBINAR NOW

Limited seats available. This presentation will never be repeated.

Secure your spot: nsprofitsys.com/seat

About Chris Reader:

Chris Reader's systems have helped over 20,000 students generate
a combined $364 million in online sales. After discovering the "save
people money” economy, he evalved beyond traditional marketing
methods while continuing to teach affiliate marketing to those who
want to master it. He now helps others build profitable businesses

based on service rather than selling.
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